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CONFERENCE PROGRAMME: .

TUESDAY 8" NOVEMBER 2016
08.00 - 09.00 Registration of the participants
09.00 - 10.00 Opening ceremony

+ Opening speech: doc. PhDr. Dana Petranovd, PhD.
Dean of FMKUCM in Trnava

« Award presentation ceremony: Granétt 2016

* Presentation of the new issue of scientific journal
Communication Today

 Presentation of the new issue of art journal European
Journal of Mediq, Art and Photography

10.00 - 10.30 Coffee break
(PRESS CONFERENCE will be held during
coffee break in the Main Hall)

10.30 -12.30 Main plenary speeches

¢ Brand and lts Meaning in Marketing - Marketing
Within a Brand / Vyznam znaéky v marketingu -
marketing v znaéke
Dr. h. c. doc. Ing. Jozef Matis, CSc.
Rector of the University of SS. Cyril and Methodius
in Trnava

Three Types of Innovations a Brand Cannot Live
Without / 3 typy inovécii, bez ktorych znagka
nepreizije

Ing. Martin Woska, TRIAD ADVERTISING

Brand Building in the Digital Age - New
Opportunities for Marketers / Budovanie
znaéky v digitdlnom veku - nové prilezitosti
pre marketérov

Dusan Vavrek, GOOGLE

* Marriage and Building a Brand in the 21+ Century:
What Do They Have in Common? / Co maju
spoloéné manielstvo a budovanie znacky
v 21. storoéi?

Mgr. Lukds Svaro, MADE BY VACULIK

12.30 - 13.30 Lunch
13.30 - 15.00 Main plenary speeches

» Advertising Needs to Do Some Good
Reklama potrebuje konat dobro
Rébert Slovéak, RESPECT APP, KRAS

+ How to Communicate Effectively
Ako komunikovat efektivne
Mgr. Juraj Pobjecky, ZARAGUZA

* How We (Do Not) Do Branding in Pixel
Ako v Pixli (ne)robime branding
Mgr. Matej Lanéari¢, PIXEL FEDERATION

* How Do Luxury Brands Try to Communicate with
the “Millennials”? / Ako sa luxusné znaéky snazia
komunikovat' s generaciou “Millennials”?

Mgr. Pavol Mindr, FMK UCM, ISTROPOLITANA
OGILVY, ZARAGUZA CZ

15.00 - 15.30 Coffee break
15.30 - 18.30 Discussion sessions
19.00 Banquet

P PP OPEOE

WEDNESDAY 9" NOVEMBER 2016

08.00 - 09.00 Registration of the participants
09.00 - 10.15 Main plenary speeches

¢ How to Build a Brand? Ethically! Because
It Is Normal to Be Ethical / Ako budovat znaéku?
Eticky! Pretoze byt etickym je normdlne
PhDr. Eva Rajédkovd, PhD., RADA PRE REKLAMU /
The Slovak Advertising Standards Council

* Does a Marketing Professional Have to Know
the Law While Creating an E-Shop? / Musi poznat’
marketér zakony pri vytvarani e-shopu?
Mgr. Slavomira Salajovd, CREATIVE INDUSTRY
FORUM

¢ “Dataism” or the Art of Data / , Dataizmus”
alebo umenie dat
Mgr. Andrej Hlavaéka, EFFECTIVITY POWERED
BY PUBLICIS

10.15 -10.30 Coffee break

10.30 - 12.30 Discussion sessions

12.30 - 12.45 Closing Ceremony: Announcement
of the best conference speakers and award

ceremony (Main Hall / Hlavnd sdla)

12.45 -13.30 Lunch

CONFERENCE SECTIONS:

SECTION 1: CORPORATE BRANDING

Room / Miestnost: Main Hall / Hlavnd sdla

Chairs / Garanti:  prof. PhDr. Dusan Pavlg, CSc.
Mgr. Martin Klementis, PhD.
Mgr. Pavol Minar

Q

SECTION 2: CONSUMER AND BRANDING
Room / Miestnost: Hunting Salon / Pol'ovnicky salénik
Chairs / Garanti:  prof. Ing. Alena Kusd, PhD.
doc. Ing. Rudolf Rybansky, CSc.
Ing. Rendta Miklenéiéovd, PhD.

SECTION 3: MEDIA BRANDING

Room / Miestnost: Red Salon / Cerveny salénik (8. 11.)
Library / Kniznica (9. 11.)

Chairs / Garanti:  doc. PhDr. Dana Petranovd, PhD.
doc. Mgr. Norbert Vrabec, PhD.
PhDr. Jana Radosinskd, PhD.

SECTION 4: REGIONAL BRANDING

Room / Miestnost: Library / Kniznica

Chairs / Garanti:  prof. Ing. Anna Zauskovd, PhD.
RNDr. Milan Rajédk, CSc.
Ing. Jana Cernd, PhD.

SECTION 5: PERSONAL BRANDING

Room / Miestnost: Mala okrdhlasala / Small Round Hall

Chairs / Garanti:  doc. PhDr. Zora Hudikova, PhD.
PhDr. Katarina Durkovd, PhD.
PhDr. Daniela Kolldrovd, PhD.
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Brand University and lts Promotion and the Idea

. of an Entrepreneurial University
SECTION 1: CORPORATE BRANDING Matgorzata Koszembar-Wiklik, PhD. — Marek Krannich, PhD.
Chairs / Garanti: prof. PhDr. Dusan Pavli, CSc. Silesian University of Technology in Zabrze, Poland
Mgr. Martin Klementis, PhD. Identita a percepcia loga vzdeldvacej institicie
Mgr. Pavol Minar a moznosti novych foriem marketingovej komunikacie

Mgr. tukasz Wojciechowski, PhD. - doc. Mgr. Katarina
Fichnovd, PhD.
Faculty of Mass Media Communication, UCM in Trnava,

Room / Miestnost: Main Hall / Hlavné sdla Slovakia - Faculty of Arts, Constantine the Philosopher
8" November 2016 University in Nitra, Slovakia
15.30 - 18.30

Mapovanie stavu v oblasti marketingu kniinic ako zéklad
L i pre zlepsenie ich vnimaného imidiu

Role znaéky ve vyvoji éeské reklamy v letech 1906-1949 Mgr. Andrea Hrékové, PhD.

prof. PhDr. Duan Pavly, CSc. ’

° o ) ) Faculty of Arts, Comenius University in Bratislava, Slovakia
Faculty of Mass Media Communication, UCM in Trnava, Slovakia

L. L N Brand Czech Companies Like Family of Traditions
Aspekty budovani globdlni znagky ) Ing. Nadézda Petr — JUDr. Josef Novak

doc. Ing. Ale3 Hes, CSc. - Ing. Ivana Hesova Faculty of Economic Sciences, University of Finance
Faculty of Economic Studies, University of Finance and and Administration in Prague, Czech Republic

Administration in Prague, Czech Republic Estetika loga alebo prec¢o je Comic Sans bez viny

The Importance of Trademarks and Goodwill Mgr. art. Katarina $Santové

doc. Ing. Anna Harumovd, PhD. Faculty of Arts, University of Presov, Slovakia

Faculty of Business Management, University of Economics

in Bratislava, Slovakia

Budovanie novej znaéky v silne konkurenénom prostredi 9* November 2016

PhDr. Jana Galera Matisovd, PhD. - Dr. h. c. doc. Ing. Jozef 10.30 - 12.30

Matus, CSc.

Faculty of Mass Media Communication, UCM in Trnava, Slovakia Development of Rebranding in the Real Practice
Selecting a Marketing Strategy Using the Analytic Ing. Anna Diacikové,vPhD.’— Mgr. Karol Carnogursky’, PhD.
Hierarchy Process - prof. Ing. Alena Daiikovd, CSc. - doc. Mgr. Ing. Milan
Ing. Hana Jandkovg, PhD. - Ing. Rébert Tomé&ik, PhD. Droppa, PhD. - doc. Ing. Jana Pitekové, PhD.

Institute of Management, Slovak University of Technology Faculty of Education, Catholic University in Ruzomberok, Slovakia
in Bratislava, Slovakia Corporate identity jako ndstroj managementu zmény
The Importance of New Forms of Marketing Ing. arch. Ing. Petr Stépdnek, Ph.D. o .
Communication in the Process of Branding for Slovak Masaryk Institute of Advanced Studies, CVUT in Prague,
Enterprises Czech Republic

Ing. Dominika Moravéikova Firemna kultira sa stava znaékou aj v prostredi univerzit
Faculty of Operation and Economics of Transport prof. Ing. Mdria Rosté$ové, PhD. - Ing. Ivana Dudové

and Communications, University of Zilina, Slovakia Faculty of Operation and Economics of Transport and
Employer Branding of the Companies and Its Impact on Communications, University of Zilina, Slovakia

University Students - Trends Research in SR and China Advertising Emails Optimisation by Eyetracking

Ing. Jana Plchovd, PhD. - Ing. Alexandra Turdkové Technology

Institute of Management, Slovak University of Technology doc. Ing. Radovan Madlefiék, PhD. - Ing. Eva Kiani¢kovd, PhD.
in Bratislava, Slovakia Faculty of Operation and Economics of Transport and
Significant Parameters in Brand Building of a University Communications, University of Ziling, Slovakia

Ing. Martina Jufikovd, Ph.D. — doc. Mgr. Ing. Olga Juréskovd, Creating Lovemarks through Mobile Applications

Ph.D. - Mgr. Josef Kocourek, Ph.D. - Mgr. Kristyna Kovéiovéd PhDr. Ladislava Knihova

Faculty of Multimedia Communications, Toma$ Bata Faculty of Economic Studies, University of Finance and
University in Zlin, Czech Republic Administration in Prague, Czech Republic

Hodnota znaéky Paneurépskej vysokej skoly Practical Perspectives on Brand Communication

PhDr. Zuzana lhnédtovd, PhD. - Mgr. Mdria Magdaléna on Social Media

Dzurjaninova Ing. Martin Klepek, Ph.D.

Faculty of MassMedia, Paneuropean University in Bratislava, School of Business Administration in Karvind, Silesian
Slovakia University in Opava, Czech Republic

Branding of Non-Profit Organizations Exemplified Building Brand Competitiveness through CSR in SMEs
by Libraries Ing. Ondiej Pesek - Ing. Jan Misaf

Ing. Dita Hommerovd, Ph.D., MBA Faculty of Business Administration, University of Economics
Faculty of Economics, University of West Bohemia in Plzef, in Prague, Czech Republic

Czech Republic Refining Digital Marketing Taxonomies: Advertising

Platforms and Digital Metrics
Ing. Martin Kuchta - doc. Ing. Andrej Miklosik, PhD.
Faculty of Commerce, University of Economics in Bratislava, Slovakia

Methods of Trademark Evaluation .
doc. Ing. Eduard Hyrdnek, PhD. - Ing. Ivona Durinovd, PhD.

Faculty of Business Management, University of Economics in

Communic°1‘i°n ’(li(nl]'lnvumi('u[i(m Brcﬂislova, Slovakia

J Today: A ‘) — v The Role of Integrated Marketing Communication
Scientific Journal in Brand Building (Case Study)
from the Mass Media Ing. Hana Demelové - Ing. Dusan Mladenovié -

‘ . Mgr. Ing. Vlastimil Reichel
J and Mcr!(e’rlr)g . ) Faculty of Economics and Administration, Masaryk University
Communication Field

(Vol. 7, No. 2) in Brno, Czech Republic
A A
& & e ;

Self- and Cross-Promotion within Digital Games
Mgr. Zdenko Mago, PhD.
Faculty of Mass Media Communication, UCM in Trnava, Slovakia




SECTION 2:
Chairs / Garanti:

CONSUMER AND BRANDING
prof. Ing. Alena Kusd, PhD.

doc. Ing. Rudolf Rybansky, CSc.
Ing. Rendta Miklenéiéova, PhD.

Room / Miestnost’" Hunting Salon / Pol'ovnicky salén
8" November 2016

15.30 - 18.30

Word of Mouse ve svété znaéek

prof. Ing. Jaroslav Svétlik, Ph.D. - Ing. Vladimir Vavreé&ka, CSc.
University of Entrepreneurship and Law, Prague, Czech
Republic

Sociologie znaéky - ,Just Do It” ve svété ,No Limits”
doc. Mgr. Ondfej Roubal, Ph.D.

Faculty of Economic Studies, University of Finance and
Administration in Prague, Czech Republic

Vnimdni souéasnych a retro obald

Ing. Bc. Alena Srbovd, Ph.D.

Faculty of Economics, University of South Bohemia
in Ceské Budéjovice, Czech Republic

The Consumers Perception of the Brand in Digital
Environment

Ing. Tomds Ruzi¢ka

Faculty of Commerce, University of Economics in Bratislava,
Slovakia

Analytical View of The Importance of Modern Tools

of Promotion in Slovakia

Mgr. Jakub Horvéth - doc. PhDr. Radovan Baéik, PhD., MBA
- Mgr. Richard Fedorko, PhD.

Faculty of Management, University of Presov, Slovakia

Influence of the Particular Brand on the Consumer
Behaviour

Ing. Andrea Kubeldkovd — Mgr. et Mgr. Jana Rybanské -
prof. Ing. Ludmila Nagyovd, PhD. - Ing. Bohus Kollar
Faculty of Economics and Management, Slovak University
of Agriculture in Nitra, Slovakia

Brands We Love or Know on the Czech Financial Market
Ing. Petra Jilkové, Ph.D. .

The Masaryk Institute of Advanced Studies, CVUT in Prague,
Czech Republic

Legal and Moral Aspects of Consumer Branding

and Its Practice in U.S. and Central Europe

prof. Ing. Jana Millerovd, PhD. - doc. JUDr. Mojmir
Mamojka, PhD., PhD. 5

Faculty of Security Engineering, University of Zilina, Slovakia

Spotrebitel'ské vnimanie znaéky v dobroé&innom
marketingu

doc. Ing. Zdenka Musovd, PhD. - Ing. Zuzana Huliakovd -
doc. Ing. Hussam Musa, PhD.

Faculty of Economics, Matej Bel University in Banskd Bystrica,
Slovakia

Generation Y Consumers’ Attitudes to Food Quality Labels
in the Czech Republic and the Slovak Republic

Ing. Sarka Vel¢ovskd, Ph.D.

Faculty of Economics, VSB — Technical University of Ostrava,
Czech Republic

>
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Marketing Communication of Brand in the Financial
Services Buying Process

Ing. Katefina Matusinskd, Ph.D. - Ing. Veronika Bracinikové
School of Business Administration in Karvind, Silesian
University in Opava, Czech Republic

Zastipenie slovenskych produktov vo vnimani spotrebitela
Ing. Eva Poliag&ikovd, PhD. - Ing. D&$a Vaclavikové

Faculty of Economics, Matej Bel University in Banskd Bystrica,
Slovakia

Brand as a Result of Lovemark .

Mgr. Silvia Klinéekové - prof. Ing. Jarmila Salgoviéovd, CSc.
Faculty of Mass Media Communication, UCM in Trnava,
Slovakia

The Brand Value in the Process of Shopping Place
Selection

Ing. Tomds Fasiang, PhD.

Faculty of Mass Media Communication, UCM in Trnava,
Slovakia

Room / Miestnost”:
9t November 2016
10.30 - 12.30

Hunting Salon / Pol'ovnicky salén

Value Perception of Outdoor Brands in the Czech Republic
Ing. Pavel Mrdéek, Ph.D. - Ing. Frantisek Milichovsky, Ph.D.
Faculty of Business and Management, Brno University

of Technology, Czech Republic

Ako vnimame funkéné znaéky na obaloch vyrobkov?

prof. Ing. Jaroslav Dad'o, PhD.

Faculty of Economics, Matej Bel University in Banskd Bystrica,
Slovakia

Value (Significance) of Brand for Specific Consumer
Groups y

Ing. Marta Regnerovd, CSc. - Ing. Daniela Salkovd, Ph.D. -
Ing. Olga Regnerové

Faculty of Economics and Management, Czech University
of Life Sciences in Prague, Czech Republic

Environmentdlne znaéky a spotrebitelia

Ing. Martina Mindrovd, PhD. — doc. Ing. Zdenka Musovd,
PhD. - Mgr. Dana Bengikovd, PhD.

Faculty of Economics, Matej Bel University in Banskd Bystrica,
Slovakia

Digital Transformation and lts Impact on Brand

Ing. Alexandra Roviianové - Dr. h. c. prof. Ing. Tatiana
Corejovd, PhD. - Ing. Tatiana Genzorovd — Mgr. Marek
Valica

Faculty of Operation and Economics of Transport and
Communications, University of Zilina, Slovakia

The Importance of Brand at the Public University

doc. Ing. Roman Kozel, Ph.D. — doc. Ing. Michal Vanék, Ph.D.
- Ing. Petr O¢ko, Ph.D. .

Faculty of Mining and Geology, VSB - Technical University
of Ostrava, Czech Republic

Sebauéinnost zdkaznika ako jeden z determinujicich
osobnostnych faktorov pri vybere znaéky tenisiek
Mgr. Henrieta Hubindkové

Faculty of Mass Media Communication, UCM in Trnava,
Slovakia

Prichod znacky ,,Zltych" vlakov na Slovensku

Ing. Natdlia Stalmasekovd - prof. Ing. Jana Stofkovd, PhD.
Faculty of Operation and Economics of Transport and
Communications, University of Zilina, Slovakia
Nostalgicky marketing v aktudlnych sociokultirnych
podmienkach

Mgr. Beata Beke, PhD.

Faculty of Arts, Comenius University in Bratislava, Slovakia
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SECTION 3: MEDIA BRANDING

Chairs / Garanti:

doc. PhDr. Dana Petranovd, PhD.
doc. Mgr. Norbert Vrabec, PhD.
PhDr. Jana Radosinska, PhD.

Room / Miestnost’: Red Salon / Cerveny salénik
8" November 2016

15.30 - 18.30

Adolescent - osobnd znaéka a jej vziah

k vybranym prvkom medialnej komunikacie

doc. PhDr. Blandina Sramovd, PhD. - doc. Ing. Milan
DZupina, PhD.

Faculty of Education, Comenius University in Bratislava,
Slovakia — Faculty of Arts, Constantine the Philosopher
University in Nitra, Slovakia

Kolaz jako vystavbovy nastroj reklamnich produkto
podilejici se na konstrukci socidalnich identit
prof. PhDr. Jifi Pavelka, CSc.

Faculty of Social Studies, Masaryk University in Brno, Czech
Republic

Hranie poéitaéovych hier v sivislosti so Zivotom mladych
‘'udi: vysledky kvantitativneho sociologického vyskumu
Mgr. Lic. Martin Fero, PhD.

Department of Sociology, St. Elizabeth University of Health
and Social Sciences in Bratislava, Slovakia

“Brandcasting” - Televizne univerzum spoloénosti Marvel
PhDr. Jana Radosinskd, PhD.

Faculty of Mass Media Communication, UCM in Trnava,
Slovakia

Kritika a etika médii na Slovensku

JUDr. Milan Botik, PhD.

Faculty of Mass Media Communication, UCM in Trnava,
Slovakia

Snapchat as a New Form of Publishing News

Mgr. Magdaléna Svecové

Faculty of Mass Media Communication, UCM in Trnava,
Slovakia

Strach - znaéka, ktori milujeme

Mgr. Tomés Farkas, PhD.

Faculty of Mass Media Communication, UCM in Trnava,
Slovakia

Kritika kritiky v medialnej komunikacii

PhDr. Ladislav Volko, PhD.

Faculty of Mass Media Communication, UCM in Trnava,
Slovakia

Romboid a Dotyky - zbierky, ndzvy éasopisov, znaéky
Mgr. Boris Brendza, PhD. - Mgr. Mdria Stankova
Faculty of Mass Media Communication, UCM in Trnava,
Slovakia

Nastroje socidlnych médii v prostredi onlinovej
Zurnalistiky

Mgr. Karin Kubikové

Faculty of Mass Media Communication, UCM in Trnava,
Slovakia

Modely persondlnej distribucie periodickej tlaée Slovakov
Zijucich v zahraniéi

doc. Mgr. Norbert Vrabec, PhD. - Mgr. Marija Hekelj
Faculty of Mass Media Communication, UCM in Trnava,
Slovakia

Ako propagovat medialnu vychovu?

Mgr. Lucia Brezovska

Faculty of Mass Media Communication, UCM in Trnava,
Slovakia

Room / Miestnost’:
9 November 2016
10.30 - 12.30

Library / KniZnica

My Little Pony - Eldorado of Unsuspected Market Segment
doc. PhDr. Zora Hudikovd, PhD.

Faculty of Mass Media Communication, UCM in Trnava,
Slovakia

Vplyv médii na medialnu gramotnost

Mgr. Michaela Ruda$ovd - prof. Ing. Alena Daiikovd, CSc.
Faculty of Mass Media Communication, UCM in Trnava,
Slovakia - Faculty of Education, Catholic University

in Ruzomberok, Slovakia

Etické problémy slovenského spravodajstva. Branding SME
a MY Tyideii na Pohroni z mordlneho hl'adiska

Mgr. Erika Obertovéd - doc. PhDr. Jan Visiiovsky, PhD.
Faculty of Mass Media Communication, UCM in Trnava,
Slovakia

Socidlne siete vo virtudlnej realite
Mgr. Michal Kabdt, PhD. - Bec. Pavol Matava
Faculty of Mass Media Communication, UCM in Trnava,
Slovakia

v slovenskom medidlnom prostredi

Mgr. Eva Barnisinova

Faculty of Mass Media Communication, UCM in Trnava,
Slovakia

Vybrané aspekty inovécie - nové formy Zurnalistiky

ACCOMPANYING EVENTS: J \_)

Exhibitions

iExhibition related to the “FOTOROMA

project — Raising Awareness of Roma Cultural
Diversity and Building an Intercultural
Dialogue through Photography i

Opening ceremony / slévnostné otvorenie: 12.30
_Lower Courtyard / Dolné nédvorie/,

“Communication to the Prosperity of
Slovakia-Ukraine Border Region”

) ) !
_inside the Castle (near the Library) J J

priestory pri kniznici

Exhibition based on the project “Cultural Heritage” )
2" floor - the direction towards the Tower

2. poschodie — smer Vezi¢ka J J J

- Sl Sl
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SECTION 4: REGIONAL BRANDING
Chairs / Garanti:  prof. Ing. Anna Zauskova, PhD.

RNDr. Milan Rajédk, CSc.
Ing. Jana Cernd, PhD.

Room / Miestnost’": Library / Kniznica
8" November 2016
15.30 - 18.30

Willingness to Pay for Labelled Regional Food in Vysoéina
Region

Ing. Martina Chalupovd, PhD. - Ing. Stanislav Rojik, PhD. -
Mgr. Martin Prokop

College of Polytechnics in Jihlava, Czech Republic

Regional Product Labelling System Znojemsko Regiondlni
produkt from the Point of Consumer Behaviours View

Ing. Stanislav Rojik, Ph.D. - doc. Ing. Lenka Kauerovd, CSc.
- Ing. Ladislav Pilaf, MBA, Ph.D. - Ing. Martina Chalupovd,
Ph.D. - Ing. Martin Prokop

Czech University of Life Sciences Prague - Technical
University of Ostrava - College of Polytechnics Jihlava,
Czech Republic

Znaéka jako jeden z nastroji rozvoje turismu v turistické
oblasti Beskydy - Valassko

Ing. Vladimir Vavre&ka, CSc. - PaedDr. Jifi Mezuldnik, CSc.
University of Entrepreneurship and Law, Prague, Czech
Republic

Awareness of Entrepreneurial Organization’s Brand
Building among Employees of the Municipal Council
prof. UE dr. hab. Zbigniew Widera - MA Wiktor Widera -
MSc. Ewa Dudzic

Humanitas University in Sosnowiec, Poland

Election Campaigns in Trenéin Municipal Elections
PhDr. Miroslav Radek, PhD. - Pavol Struhar
Department of Political Sciences, Alexander Dub&ek
University in Trenéin, Slovakia

Concept of Figure of Merit for Place Marketing in Digital
Nomadism Ages

Ing. Dusan Mladenovié

Faculty of Economics and Administration, Masaryk University
in Brno, Czech Republic

Regionélne disparity na Slovensku

PhDr. Denisa Jano$ovd, PhD.

Faculty of Mass Media Communication, UCM in Trnava,
Slovakia

Sustainable Creative Industries Value Chain: Key Factor
of Regional Branding

Ing. Emilia Madudové, PhD.

The Faculty of Operation and Economics of Transport

and Communications, University of Zilina, Slovakia

Digital Branding of Regional Wine Companies in Slovakia,
Czech Republic and Germany

Ing. Lucia Coskun - Ing. Branislav Misota, PhD. - doc. PhDr.
Milan Cdky, CSc. - doc. Ing. Eduard Hyrdnek, PhD.

Institute of Management, Slovak University of Technology

in Bratislava, Slovakia

Marketing Communication of Eco-Innovations and Their
Impact on Regional Development

prof. Ing. Anna Zauskovd, PhD. — Mgr. Lukas Grib

Faculty of Mass Media Communication, UCM in Trnava,
Slovakia

Mistni akéni skupina jako znaéka a moinost rozvoje
regionu

Ing. Pavla Varvazovské - PhDr. Martina Jarkovské, Ph.D.
Faculty of Economics and Management, Czech University
of Life Sciences Prague, Czech Republic

Vybrané aspekty financovania regiondlneho rozvoja

v podmienkach samospravy y

Ing. Viktor Soltés — MUDr. Ing. Zuzana Stofkové, PhD.
Faculty of Security Engineering, University of Zilina, Slovakia

Cooperation between Bratislava and Prague in the Field
of Tourism and Other Spheres

PhDr. Mati$ Melus

Faculty of Social Sciences, UCM in Trnava, Slovakia

Je marketingova komunikécia slovenskych krajov

s verejnosfou postadujica?

RNDr. Milan Rajéék, CSc.

Faculty of Mass Media Communication, UCM in Trnava,
Slovakia

Spoloé&na propagdcia firiem v regiéne

Mgr. Jakub Holly

Faculty of Mass Media Communication, UCM in Trnava,
Slovakia

Room / Miestnost’": Library / Kniznica
9t November 2016
10.30 - 12.30

Little Marketing, Big Potential: Slovak Branding in America
doc. Mgr. Peter Mikulds, PhD. - Amiee Shelton, Ph.D., APR
Faculty of Arts, Constantine the Philosopher University

in Nitra, Slovakia - Roger Williams University, Bristol, Rhode
Island, USA

The Image of the Polish Mining Industry in the Blogosphere
in 2015

MA Anna Losa-Jonczyk - Dorota Konieczna, Ph.D. -

prof. Jerzy Gotuchowski, Ph.D.

Faculty of Informatics and Communication, University

of Economics in Katowice, Poland

National Branding: Case of Slovakia

Mgr. Jozef Viskupié

Faculty of Mass Media Communication, UCM in Trnava,
Slovakia

Zivé a zita kultora ako suéast regiondlnej identity

PhDr. Zuzana Slusnd, PhD.

Faculty of Arts, Comenius University in Bratislava, Slovakia

Aké pozitiva priniesli slovenskym regiénom ekoinovacie

v oblasti dopravy?

Mgr. Barbara Klimekova

Faculty of Mass Media Communication, UCM in Trnava, Slovakia

Erb vs. logo
Mgr. Andrej Kéia
Faculty of Mass Media Communication, UCM in Trnava, Slovakia




PERSONAL BRANDING

doc. PhDr. Zora Hudikovg, PhD.
PhDr. Katarina Durkovd, PhD.
PhDr. Daniela Kollarova, PhD.

SECTION 5:
Chairs / Garanti:

Room / Miestnost: Mala okrihla séala / Small Round Hall
8" November 2016

15.30 - 18.30

Scientist - Celebrity or Expert? New Media as a Tool
for Building a Scientist’s Personal Brand

prof. Andrzej Adamski, Ph.D.

Faculty of Administration and Social Sciences, University
of Information Technology and Management in Rzeszow,
Poland

Reality Show as a Tool of Personal Branding Reshaping
MA Anna Losa-Jonczyk - prof. Jerzy Gotuchowski, Ph.D. -
Dr. Irena Kamiriska-Radomska

Faculty of Informatics and Communication, University

of Economics in Katowice, Poland

Perception of Celebrities in Social Advertising by
Adolescents Depending on Their Sex
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