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CONFERENCE PROGRAMME:

WEDNESDAY 9th NOVEMBER 2016

08.00 – 09.00 Registration of the participants

09.00 – 10.15 Main plenary speeches

• How to Build a Brand? Ethically! Because  
It Is Normal to Be Ethical / Ako budovať značku? 
Eticky! Pretože byť etickým je normálne 
PhDr. Eva Rajčáková, PhD., RADA PRE REKLAMU / 
The Slovak Advertising Standards Council

• Does a Marketing Professional Have to Know  
the Law While Creating an E-Shop? / Musí poznať 
marketér zákony pri vytváraní e-shopu? 
Mgr. Slavomíra Salajová, CREATIVE INDUSTRY 
FORUM

• “Dataism” or the Art of Data / „Dataizmus“  
alebo umenie dát 
Mgr. Andrej Hlavačka, EFFECTIVITY POWERED  
BY PUBLICIS

10.15 – 10.30 Coffee break

10.30 – 12.30 Discussion sessions

12.30 – 12.45 Closing Ceremony: Announcement  
of the best conference speakers and award 
ceremony (Main Hall / Hlavná sála)

12.45 – 13.30 Lunch

CONFERENCE SECTIONS:

SECTION 1: CORPORATE BRANDING  
Room / Miestnosť: Main Hall / Hlavná sála
Chairs / Garanti: prof. PhDr. Dušan Pavlů, CSc.
 Mgr. Martin Klementis, PhD.
 Mgr. Pavol Minár

SECTION 2: CONSUMER AND BRANDING
Room / Miestnosť: Hunting Salon / Poľovnícky salónik
Chairs / Garanti: prof. Ing. Alena Kusá, PhD.
 doc. Ing. Rudolf Rybanský, CSc.
 Ing. Renáta Miklenčičová, PhD.

SECTION 3: MEDIA BRANDING
Room / Miestnosť: Red Salon / Červený salónik (8. 11.)
 Library / Knižnica (9. 11.)
Chairs / Garanti: doc. PhDr. Dana Petranová, PhD.
 doc. Mgr. Norbert Vrabec, PhD.
 PhDr. Jana Radošinská, PhD.

SECTION 4: REGIONAL BRANDING  
Room / Miestnosť: Library / Knižnica
Chairs / Garanti: prof. Ing. Anna Zaušková, PhD.
 RNDr. Milan Rajčák, CSc. 
 Ing. Jana Černá, PhD.

SECTION 5: PERSONAL BRANDING
Room / Miestnosť: Malá okrúhla sála / Small Round Hall
Chairs / Garanti: doc. PhDr. Zora Hudíková, PhD. 
 PhDr. Katarína Ďurková, PhD. 
 PhDr. Daniela Kollárová, PhD. 

TUESDAY 8th NOVEMBER 2016 

08.00 – 09.00 Registration of the participants

09.00 – 10.00 Opening ceremony

• Opening speech: doc. PhDr. Dana Petranová, PhD. 
Dean of FMK UCM in Trnava

• Award presentation ceremony: Granátt 2016
• Presentation of the new issue of scientific journal 

Communication Today
• Presentation of the new issue of art journal European 

Journal of Media, Art and Photography

10.00 – 10.30 Coffee break
 (PRESS CONFERENCE will be held during  

coffee break in the Main Hall)

10.30 – 12.30 Main plenary speeches

• Brand and Its Meaning in Marketing – Marketing 
Within a Brand / Význam značky v marketingu – 
marketing v značke 
Dr. h. c. doc. Ing. Jozef Matúš, CSc. 
Rector of the University of SS. Cyril and Methodius  
in Trnava

• Three Types of Innovations a Brand Cannot Live 
Without / 3 typy inovácií, bez ktorých značka 
neprežije 
Ing. Martin Woska, TRIAD ADVERTISING

• Brand Building in the Digital Age – New 
Opportunities for Marketers / Budovanie  
značky v digitálnom veku – nové príležitosti  
pre marketérov 
Dušan Vavrek, GOOGLE

• Marriage and Building a Brand in the 21st Century: 
What Do They Have in Common? / Čo majú 
spoločné manželstvo a budovanie značky  
v 21. storočí? 
Mgr. Lukáš Švaro, MADE BY VACULIK

12.30 – 13.30 Lunch

13.30 – 15.00 Main plenary speeches

• Advertising Needs to Do Some Good  
Reklama potrebuje konať dobro 
Róbert Slovák, RESPECT APP, KRAS

• How to Communicate Effectively 
Ako komunikovať efektívne 
Mgr. Juraj Pobjecký, ZARAGUZA

• How We (Do Not) Do Branding in Pixel 
Ako v Pixli (ne)robíme branding 
Mgr. Matej Lančarič, PIXEL FEDERATION

• How Do Luxury Brands Try to Communicate with 
the “Millennials”? / Ako sa luxusné značky snažia 
komunikovať s generáciou “Millennials”? 
Mgr. Pavol Minár, FMK UCM, ISTROPOLITANA 
OGILVY, ZARAGUZA CZ 

15.00 – 15.30 Coffee break
15.30 – 18.30 Discussion sessions
19.00   Banquet



SECTION 1:  CORPORATE BRANDING  

Chairs / Garanti: prof. PhDr. Dušan Pavlů, CSc.
 Mgr. Martin Klementis, PhD.
 Mgr. Pavol Minár

Brand University and Its Promotion and the Idea  
of an Entrepreneurial University
Małgorzata Koszembar-Wiklik, PhD. – Marek Krannich, PhD.
Silesian University of Technology in Zabrze, Poland
Identita a percepcia loga vzdelávacej inštitúcie  
a možnosti nových foriem marketingovej komunikácie
Mgr. Łukasz Wojciechowski, PhD. – doc. Mgr. Katarína 
Fichnová, PhD.
Faculty of Mass Media Communication, UCM in Trnava, 
Slovakia – Faculty of Arts, Constantine the Philosopher 
University in Nitra, Slovakia
Mapovanie stavu v oblasti marketingu knižníc ako základ 
pre zlepšenie ich vnímaného imidžu
Mgr. Andrea Hrčková, PhD.
Faculty of Arts, Comenius University in Bratislava, Slovakia
Brand Czech Companies Like Family of Traditions 
Ing. Naděžda Petrů – JUDr. Josef Novák
Faculty of Economic Sciences, University of Finance  
and Administration in Prague, Czech Republic
Estetika loga alebo prečo je Comic Sans bez viny 
Mgr. art. Katarína Šantová
Faculty of Arts, University of Prešov, Slovakia

Room / Miestnosť: Main Hall / Hlavná sála
9th November 2016
10.30 – 12.30

Development of Rebranding in the Real Practice
Ing. Anna Diačiková, PhD. – Mgr. Karol Čarnogurský, PhD. 
– prof. Ing. Alena Daňková, CSc. – doc. Mgr. Ing. Milan 
Droppa, PhD. – doc. Ing. Jana Piteková, PhD.
Faculty of Education, Catholic University in Ružomberok, Slovakia
Corporate identity jako nástroj managementu změny
Ing. arch. Ing. Petr Štěpánek, Ph.D.
Masaryk Institute of Advanced Studies, ČVUT in Prague, 
Czech Republic
Firemná kultúra sa stáva značkou aj v prostredí univerzít
prof. Ing. Mária Rostášová, PhD. – Ing. Ivana Dudová
Faculty of Operation and Economics of Transport and 
Communications, University of Žilina, Slovakia
Advertising Emails Optimisation by Eyetracking 
Technology
doc. Ing. Radovan Madleňák, PhD. – Ing. Eva Kianičková, PhD.
Faculty of Operation and Economics of Transport and 
Communications, University of Žilina, Slovakia
Creating Lovemarks through Mobile Applications
PhDr. Ladislava Knihová
Faculty of Economic Studies, University of Finance and 
Administration in Prague, Czech Republic
Practical Perspectives on Brand Communication  
on Social Media
Ing. Martin Klepek, Ph.D.
School of Business Administration in Karviná, Silesian 
University in Opava, Czech Republic
Building Brand Competitiveness through CSR in SMEs
Ing. Ondřej Pešek – Ing. Jan Mísař
Faculty of Business Administration, University of Economics  
in Prague, Czech Republic
Refining Digital Marketing Taxonomies: Advertising 
Platforms and Digital Metrics
Ing. Martin Kuchta – doc. Ing. Andrej Miklošík, PhD.
Faculty of Commerce, University of Economics in Bratislava, Slovakia
Methods of Trademark Evaluation
doc. Ing. Eduard Hyránek, PhD. – Ing. Ivona Ďurinová, PhD.
Faculty of Business Management, University of Economics in 
Bratislava, Slovakia
The Role of Integrated Marketing Communication  
in Brand Building (Case Study)
Ing. Hana Demelová – Ing. Dušan Mladenović –  
Mgr. Ing. Vlastimil Reichel
Faculty of Economics and Administration, Masaryk University 
in Brno, Czech Republic
Self- and Cross-Promotion within Digital Games
Mgr. Zdenko Mago, PhD.
Faculty of Mass Media Communication, UCM in Trnava, Slovakia

Room / Miestnosť: Main Hall / Hlavná sála
8th November 2016
15.30 – 18.30

Role značky ve vývoji české reklamy v letech 1906-1949
prof. PhDr. Dušan Pavlů, CSc.
Faculty of Mass Media Communication, UCM in Trnava, Slovakia
Aspekty budování globální značky
doc. Ing. Aleš Hes, CSc. – Ing. Ivana Hesová
Faculty of Economic Studies, University of Finance and 
Administration in Prague, Czech Republic
The Importance of Trademarks and Goodwill
doc. Ing. Anna Harumová, PhD.
Faculty of Business Management, University of Economics  
in Bratislava, Slovakia
Budovanie novej značky v silne konkurenčnom prostredí
PhDr. Jana Galera Matúšová, PhD. – Dr. h. c. doc. Ing. Jozef 
Matúš, CSc.
Faculty of Mass Media Communication, UCM in Trnava, Slovakia
Selecting a Marketing Strategy Using the Analytic 
Hierarchy Process
Ing. Hana Janáková, PhD. – Ing. Róbert Tomčík, PhD.
Institute of Management, Slovak University of Technology  
in Bratislava, Slovakia
The Importance of New Forms of Marketing 
Communication in the Process of Branding for Slovak 
Enterprises
Ing. Dominika Moravčíková
Faculty of Operation and Economics of Transport  
and Communications, University of Žilina, Slovakia
Employer Branding of the Companies and Its Impact on 
University Students – Trends Research in SR and China
Ing. Jana Plchová, PhD. – Ing. Alexandra Turáková
Institute of Management, Slovak University of Technology  
in Bratislava, Slovakia
Significant Parameters in Brand Building of a University
Ing. Martina Juříková, Ph.D. – doc. Mgr. Ing. Olga Jurášková, 
Ph.D. – Mgr. Josef Kocourek, Ph.D. – Mgr. Kristýna Kovářová
Faculty of Multimedia Communications, Tomaš Baťa 
University in Zlín, Czech Republic
Hodnota značky Paneurópskej vysokej školy
PhDr. Zuzana Ihnátová, PhD. – Mgr. Mária Magdaléna 
Dzurjaninová
Faculty of MassMedia, Paneuropean University in Bratislava, 
Slovakia
Branding of Non-Profit Organizations Exemplified  
by Libraries
Ing. Dita Hommerová, Ph.D., MBA
Faculty of Economics, University of West Bohemia in Plzeň, 
Czech Republic

Communication 
Today:
Scientific Journal 
from the Mass Media 
and Marketing 
Communication Field
(Vol. 7, No. 2)

Communication
Today

Vol. 7, No. 2, November 2016
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EJMAP:
Art Journal: European 
Journal of Media, Art 
and Photography
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European Journal of Media, Art & Photography

Faculty of Mass Media Communication
University of SS. Cyril and Methodius in Trnava

Vol. 4, No. 2, November 2016
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European Journal of Media, Art & Photography

Faculty of Mass Media Communication
University of SS. Cyril and Methodius in Trnava

2016, Vol. 4, No. 2
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SECTION 2: CONSUMER AND BRANDING

Chairs / Garanti: prof. Ing. Alena Kusá, PhD.
 doc. Ing. Rudolf Rybanský, CSc.
 Ing. Renáta Miklenčičová, PhD.

Marketing Communication of Brand in the Financial 
Services Buying Process 
Ing. Kateřina Matušínská, Ph.D. – Ing. Veronika Braciníková
School of Business Administration in Karviná, Silesian 
University in Opava, Czech Republic
Zastúpenie slovenských produktov vo vnímaní spotrebiteľa 
Ing. Eva Poliačiková, PhD. – Ing. Dáša Vaclavíková
Faculty of Economics, Matej Bel University in Banská Bystrica, 
Slovakia
Brand as a Result of Lovemark
Mgr. Silvia Klinčeková – prof. Ing. Jarmila Šalgovičová, CSc.
Faculty of Mass Media Communication, UCM in Trnava, 
Slovakia
The Brand Value in the Process of Shopping Place 
Selection
Ing. Tomáš Fašiang, PhD.
Faculty of Mass Media Communication, UCM in Trnava, 
Slovakia

Room / Miestnosť: Hunting Salon / Poľovnícky salón
9th November 2016
10.30 – 12.30

Value Perception of Outdoor Brands in the Czech Republic
Ing. Pavel Mráček, Ph.D. – Ing. František Milichovský, Ph.D.
Faculty of Business and Management, Brno University  
of Technology, Czech Republic
Ako vnímame funkčné značky na obaloch výrobkov?
prof. Ing. Jaroslav Ďaďo, PhD.
Faculty of Economics, Matej Bel University in Banská Bystrica, 
Slovakia
Value (Significance) of Brand for Specific Consumer 
Groups 
Ing. Marta Regnerová, CSc. – Ing. Daniela Šálková, Ph.D. – 
Ing. Olga Regnerová
Faculty of Economics and Management, Czech University  
of Life Sciences in Prague, Czech Republic
Environmentálne značky a spotrebitelia 
Ing. Martina Minárová, PhD. – doc. Ing. Zdenka Musová, 
PhD. – Mgr. Dana Benčiková, PhD.
Faculty of Economics, Matej Bel University in Banská Bystrica, 
Slovakia
Digital Transformation and Its Impact on Brand
Ing. Alexandra Rovňanová – Dr. h. c. prof. Ing. Tatiana 
Čorejová, PhD. – Ing. Tatiana Genzorová – Mgr. Marek 
Valica
Faculty of Operation and Economics of Transport and 
Communications, University of Žilina, Slovakia
The Importance of Brand at the Public University
doc. Ing. Roman Kozel, Ph.D. – doc. Ing. Michal Vaněk, Ph.D. 
– Ing. Petr Očko, Ph.D.
Faculty of Mining and Geology, VŠB – Technical University  
of Ostrava, Czech Republic
Sebaúčinnosť zákazníka ako jeden z determinujúcich 
osobnostných faktorov pri výbere značky tenisiek
Mgr. Henrieta Hubináková
Faculty of Mass Media Communication, UCM in Trnava, 
Slovakia
Príchod značky ,,žltých" vlakov na Slovensku
Ing. Natália Stalmašeková – prof. Ing. Jana Štofková, PhD.
Faculty of Operation and Economics of Transport and 
Communications, University of Žilina, Slovakia
Nostalgický marketing v aktuálnych sociokultúrnych 
podmienkach
Mgr. Beáta Beke, PhD.
Faculty of Arts, Comenius University in Bratislava, Slovakia

Room / Miestnosť: Hunting Salon / Poľovnícky salón
8th November 2016
15.30 – 18.30

Word of Mouse ve světě značek
prof. Ing. Jaroslav Světlík, Ph.D. – Ing. Vladimír Vavrečka, CSc.
University of Entrepreneurship and Law, Prague, Czech 
Republic
Sociologie značky – „Just Do It“ ve světě „No Limits“
doc. Mgr. Ondřej Roubal, Ph.D.
Faculty of Economic Studies, University of Finance and 
Administration in Prague, Czech Republic
Vnímání současných a retro obalů
Ing. Bc. Alena Srbová, Ph.D.  
Faculty of Economics, University of South Bohemia  
in České Budějovice, Czech Republic
The Consumers Perception of the Brand in Digital 
Environment
Ing. Tomáš Ružička
Faculty of Commerce, University of Economics in Bratislava, 
Slovakia
Analytical View of The Importance of Modern Tools  
of Promotion in Slovakia
Mgr. Jakub Horváth – doc. PhDr. Radovan Bačík, PhD., MBA 
– Mgr. Richard Fedorko, PhD.
Faculty of Management, University of Prešov, Slovakia
Influence of the Particular Brand on the Consumer 
Behaviour
Ing. Andrea Kubeláková – Mgr. et Mgr. Jana Rybanská – 
prof. Ing. Ľudmila Nagyová, PhD. – Ing. Bohuš Kollár
Faculty of Economics and Management, Slovak University  
of Agriculture in Nitra, Slovakia
Brands We Love or Know on the Czech Financial Market
Ing. Petra Jílková, Ph.D.
The Masaryk Institute of Advanced Studies, ČVUT in Prague, 
Czech Republic
Legal and Moral Aspects of Consumer Branding  
and Its Practice in U.S. and Central Europe
prof. Ing. Jana Müllerová, PhD. – doc. JUDr. Mojmír 
Mamojka, PhD., PhD.
Faculty of Security Engineering, University of Žilina, Slovakia
Spotrebiteľské vnímanie značky v dobročinnom 
marketingu
doc. Ing. Zdenka Musová, PhD. – Ing. Zuzana Huliaková – 
doc. Ing. Hussam Musa, PhD.
Faculty of Economics, Matej Bel University in Banská Bystrica, 
Slovakia
Generation Y Consumers’ Attitudes to Food Quality Labels 
in the Czech Republic and the Slovak Republic
Ing. Šárka Velčovská, Ph.D.
Faculty of Economics, VŠB – Technical University of Ostrava, 
Czech Republic



SECTION 3: MEDIA BRANDING

This section is supported by the grant VEGA  
No. 1/0611/16 Multi-platform Concepts of Journalism  
in the Context of Development of Digital Technologies 
in Media Environment in the Slovak Republic.

Chairs / Garanti: doc. PhDr. Dana Petranová, PhD.
 doc. Mgr. Norbert Vrabec, PhD.
 PhDr. Jana Radošinská, PhD.

Room / Miestnosť: Library / Knižnica
9th November 2016
10.30 – 12.30

My Little Pony – Eldorado of Unsuspected Market Segment
doc. PhDr. Zora Hudíková, PhD.
Faculty of Mass Media Communication, UCM in Trnava, 
Slovakia
Vplyv médií na mediálnu gramotnosť
Mgr. Michaela Rudašová – prof. Ing. Alena Daňková, CSc.
Faculty of Mass Media Communication, UCM in Trnava, 
Slovakia – Faculty of Education, Catholic University  
in Ružomberok, Slovakia
Etické problémy slovenského spravodajstva. Branding SME 
a MY Týždeň na Pohroní z morálneho hľadiska 
Mgr. Erika Obertová – doc. PhDr. Ján Višňovský, PhD.
Faculty of Mass Media Communication, UCM in Trnava, 
Slovakia
Sociálne siete vo virtuálnej realite
Mgr. Michal Kabát, PhD. – Bc. Pavol Matava
Faculty of Mass Media Communication, UCM in Trnava, 
Slovakia
Vybrané aspekty inovácie – nové formy žurnalistiky  
v slovenskom mediálnom prostredí 
Mgr. Eva Barnišinová
Faculty of Mass Media Communication, UCM in Trnava, 
Slovakia

Room / Miestnosť: Red Salon / Červený salónik
8th November 2016
15.30 – 18.30

Adolescent – osobná značka a jej vzťah  
k vybraným prvkom mediálnej komunikácie
doc. PhDr. Blandína Šramová, PhD. – doc. Ing. Milan 
Džupina, PhD.
Faculty of Education, Comenius University in Bratislava, 
Slovakia – Faculty of Arts, Constantine the Philosopher 
University in Nitra, Slovakia
Koláž jako výstavbový nástroj reklamních produktů 
podílející se na konstrukci sociálních identit
prof. PhDr. Jiří Pavelka, CSc.
Faculty of Social Studies, Masaryk University in Brno, Czech 
Republic
Hranie počítačových hier v súvislosti so životom mladých 
ľudí: výsledky kvantitatívneho sociologického výskumu
Mgr. Lic. Martin Fero, PhD.
Department of Sociology, St. Elizabeth University of Health 
and Social Sciences in Bratislava, Slovakia
“Brandcasting” – Televízne univerzum spoločnosti Marvel
PhDr. Jana Radošinská, PhD.
Faculty of Mass Media Communication, UCM in Trnava, 
Slovakia
Kritika a etika médií na Slovensku
JUDr. Milan Botík, PhD.
Faculty of Mass Media Communication, UCM in Trnava, 
Slovakia
Snapchat as a New Form of Publishing News
Mgr. Magdaléna Švecová
Faculty of Mass Media Communication, UCM in Trnava, 
Slovakia
Strach – značka, ktorú milujeme
Mgr. Tomáš Farkaš, PhD.
Faculty of Mass Media Communication, UCM in Trnava, 
Slovakia
Kritika kritiky v mediálnej komunikácii
PhDr. Ladislav Volko, PhD.
Faculty of Mass Media Communication, UCM in Trnava, 
Slovakia
Romboid a Dotyky – zbierky, názvy časopisov, značky
Mgr. Boris Brendza, PhD. – Mgr. Mária Stanková
Faculty of Mass Media Communication, UCM in Trnava, 
Slovakia
Nástroje sociálnych médií v prostredí onlinovej 
žurnalistiky
Mgr. Karin Kubíková
Faculty of Mass Media Communication, UCM in Trnava, 
Slovakia
Modely personálnej distribúcie periodickej tlače Slovákov 
žijúcich v zahraničí
doc. Mgr. Norbert Vrabec, PhD. – Mgr. Marija Hekelj
Faculty of Mass Media Communication, UCM in Trnava, 
Slovakia
Ako propagovať mediálnu výchovu?
Mgr. Lucia Brezovská
Faculty of Mass Media Communication, UCM in Trnava, 
Slovakia

ACCOMPANYING EVENTS:

Exhibitions

Exhibition related to the “FOTOROMA 
project – Raising Awareness of Roma Cultural 
Diversity and Building an Intercultural 
Dialogue through Photography” 
Výstava k projektu “FOTOROMA – Zvyšovanie 
povedomia o kultúrnej rozmanitosti Rómov 
a budovanie interkultúrneho dialógu 
prostredníctvom fotografie”
Opening ceremony / slávnostné otvorenie: 12.30 
Lower Courtyard / Dolné nádvorie

Exhibition associated with the project 
“Communication to the Prosperity of 
Slovakia-Ukraine Border Region” 
Výstava k projektu „Komunikáciou k prosperite 
slovensko-ukrajinského prihraničného regiónu 
(COPESU)“
inside the Castle (near the Library) 
priestory pri knižnici

Exhibition based on the project “Cultural Heritage” 
Výstava k projektu „Kultúrne dedičstvo“
2nd floor – the direction towards the Tower
2. poschodie – smer Vežička



Cooperation between Bratislava and Prague in the Field  
of Tourism and Other Spheres
PhDr. Matúš Meluš
Faculty of Social Sciences, UCM in Trnava, Slovakia
Je marketingová komunikácia slovenských krajov  
s verejnosťou postačujúca? 
RNDr. Milan Rajčák, CSc. 
Faculty of Mass Media Communication, UCM in Trnava, 
Slovakia
Spoločná propagácia firiem v regióne
Mgr. Jakub Hollý
Faculty of Mass Media Communication, UCM in Trnava, 
Slovakia

Room / Miestnosť: Library / Knižnica
9th November 2016
10.30 – 12.30

Little Marketing, Big Potential: Slovak Branding in America
doc. Mgr. Peter Mikuláš, PhD. – Amiee Shelton, Ph.D., APR 
Faculty of Arts, Constantine the Philosopher University  
in Nitra, Slovakia – Roger Williams University, Bristol, Rhode 
Island, USA
The Image of the Polish Mining Industry in the Blogosphere 
in 2015
MA Anna Losa-Jonczyk – Dorota Konieczna, Ph.D. –  
prof. Jerzy Gołuchowski, Ph.D.
Faculty of Informatics and Communication, University  
of Economics in Katowice, Poland
National Branding: Case of Slovakia
Mgr. Jozef Viskupič
Faculty of Mass Media Communication, UCM in Trnava, 
Slovakia
Živá a žitá kultúra ako súčasť regionálnej identity
PhDr. Zuzana Slušná, PhD. 
Faculty of Arts, Comenius University in Bratislava, Slovakia
Aké pozitíva priniesli slovenským regiónom ekoinovácie  
v oblasti dopravy?
Mgr. Barbara Klimeková
Faculty of Mass Media Communication, UCM in Trnava, Slovakia
Erb vs. logo
Mgr. Andrej Kóňa
Faculty of Mass Media Communication, UCM in Trnava, Slovakia

SECTION 4: REGIONAL BRANDING

Chairs / Garanti: prof. Ing. Anna Zaušková, PhD.
 RNDr. Milan Rajčák, CSc. 
 Ing. Jana Černá, PhD.

Room / Miestnosť: Library / Knižnica
8th November 2016
15.30 – 18.30

Willingness to Pay for Labelled Regional Food in Vysočina 
Region
Ing. Martina Chalupová, PhD. – Ing. Stanislav Rojík, PhD. – 
Mgr. Martin Prokop
College of Polytechnics in Jihlava, Czech Republic
Regional Product Labelling System Znojemsko Regionální 
produkt from the Point of Consumer Behaviour´s View
Ing. Stanislav Rojík, Ph.D. - doc. Ing. Lenka Kauerová, CSc. 
- Ing. Ladislav Pilař, MBA, Ph.D. - Ing. Martina Chalupová, 
Ph.D. - Ing. Martin Prokop
Czech University of Life Sciences Prague - Technical 
University of Ostrava - College of Polytechnics Jihlava, 
Czech Republic
Značka jako jeden z nástrojů rozvoje turismu v turistické 
oblasti Beskydy – Valašsko 
Ing. Vladimír Vavrečka, CSc. – PaedDr. Jiří Mezulánik, CSc.
University of Entrepreneurship and Law, Prague, Czech 
Republic
Awareness of Entrepreneurial Organization’s Brand 
Building among Employees of the Municipal Council
prof. UE dr. hab. Zbigniew Widera – MA Wiktor Widera – 
MSc. Ewa Dudzic
Humanitas University in Sosnowiec, Poland
Election Campaigns in Trenčín Municipal Elections
PhDr. Miroslav Řádek, PhD. – Pavol Struhár
Department of Political Sciences, Alexander Dubček 
University in Trenčín, Slovakia 
Concept of Figure of Merit for Place Marketing in Digital 
Nomadism Ages
Ing. Dušan Mladenović
Faculty of Economics and Administration, Masaryk University 
in Brno, Czech Republic
Regionálne disparity na Slovensku
PhDr. Denisa Jánošová, PhD. 
Faculty of Mass Media Communication, UCM in Trnava, 
Slovakia
Sustainable Creative Industries Value Chain: Key Factor  
of Regional Branding 
Ing. Emília Madudová, PhD. 
The Faculty of Operation and Economics of Transport  
and Communications, University of Žilina, Slovakia
Digital Branding of Regional Wine Companies in Slovakia, 
Czech Republic and Germany
Ing. Lucia Coskun – Ing. Branislav Mišota, PhD. – doc. PhDr. 
Milan Čáky, CSc. – doc. Ing. Eduard Hyránek, PhD.
Institute of Management, Slovak University of Technology  
in Bratislava, Slovakia
Marketing Communication of Eco-Innovations and Their 
Impact on Regional Development
prof. Ing. Anna Zaušková, PhD. – Mgr. Lukáš Grib
Faculty of Mass Media Communication, UCM in Trnava, 
Slovakia
Místní akční skupina jako značka a možnost rozvoje 
regionu
Ing. Pavla Varvažovská – PhDr. Martina Jarkovská, Ph.D.
Faculty of Economics and Management, Czech University  
of Life Sciences Prague, Czech Republic
Vybrané aspekty financovania regionálneho rozvoja  
v podmienkach samosprávy
Ing. Viktor Šoltés – MUDr. Ing. Zuzana Štofková, PhD.
Faculty of Security Engineering, University of Žilina, Slovakia



SECTION 5: PERSONAL BRANDING

Chairs / Garanti: doc. PhDr. Zora Hudíková, PhD. 
 PhDr. Katarína Ďurková, PhD. 
 PhDr. Daniela Kollárová, PhD. 

Room / Miestnosť:  Malá okrúhla sála / Small Round Hall
8th November 2016
15.30 – 18.30

Scientist – Celebrity or Expert? New Media as a Tool  
for Building a Scientist’s Personal Brand
prof. Andrzej Adamski, Ph.D.
Faculty of Administration and Social Sciences, University 
of Information Technology and Management in Rzeszow, 
Poland
Reality Show as a Tool of Personal Branding Reshaping 
MA Anna Losa-Jonczyk – prof. Jerzy Gołuchowski, Ph.D. – 
Dr. Irena Kamińska-Radomska
Faculty of Informatics and Communication, University  
of Economics in Katowice, Poland
Perception of Celebrities in Social Advertising by 
Adolescents Depending on Their Sex
Mgr. Dana Hodinková – doc. Ing. Milan Džupina, PhD. –  
Mgr. Oľga Chalányová
Faculty of Arts, Constantine the Philosopher University in 
Nitra, Slovakia
Celebrity and Brand Endorsement of Non-Profit 
Organizations
Mgr. Zuzana Bačíková, PhD. – Mgr. Magdaléna Kačániová, 
PhD.
University of Constantine the Philosopher in Nitra, Slovakia 
– Faculty of Mass Media Communication, UCM in Trnava, 
Slovakia
Celebrity Brands: Mono-Branding and Celebrity 
Entrepreneurship
doc. Mgr. Peter Mikuláš, PhD. – Mgr. Oľga Chalányová
Faculty of Arts, Constantine the Philosopher University  
in Nitra, Slovakia
Marketing Communication and Auditor’s Brand 
PhDr. Ing. Václav Kupec, PhD. 
Faculty of Economic Studies, University of Finance  
and Administration in Prague, Czech Republic

Conference 
speakers

 Juraj Pobjecký 
Strategy Director

ZARAGUZA
How to Communicate Effectively

Ako komunikovať efektívne

 Matej Lančarič 
Performance Marketing Manager

PIXEL FEDERATION
How We (Do Not)  

Do Branding in Pixel
Ako v Pixli (ne)robíme branding

 Martin Woska 
Chief Creative & Strategy Director

TRIAD ADVERTISING
Three Types of Innovations  

a Brand Cannot Live Without
3 typy inovácií, bez ktorých  

značka neprežije

 Pavol Minár 
Head of Strategy

ISTROPOLITANA OGILVY
ZARAGUZA CZ

FMK UCM
How Do Luxury Brands  

Try to Communicate  
with the "Millennials"?

Ako sa luxusné značky snažia 
komunikovať s generáciou  

“Millennials”?

 Andrej Hlavačka 
Chief Innovation Officer 

EFFECTIVITY POWERED BY 
PUBLICIS

‘Dataism’ or the Art of Data
„Dataizmus“ alebo umenie dát

 Róbert Slovák 
Partner RESPECT APP 

President of KRAS
Advertising Needs  
to Do Some Good

Reklama potrebuje konať dobro

 Lukáš Švaro 
Head of Digital Department 

MADE BY VACULIK
Marriage and Building a Brand 

in the 21st Century: What Do They 
Have in Common? 

Čo majú spoločné manželstvo  
a budovanie značky v 21. storočí?

 Dušan Vavrek 
Google Senior Digital Advisor

GOOGLE
Brand Building in the Digital Age – 
New Opportunities for Marketers
Budovanie v značky v digitálnom 

veku – nové príležitosti  
pre marketérov

 Eva Rajčáková 
Executive Director

RADA PRE REKLAMU
How to Build a Brand? Ethically! 

Because It Is Normal to be Ethical
Ako budovať značku? Eticky! 

Pretože byť etickým je normálne

 Slavomíra Salajová 
Consultant 

CREATIVE INDUSTRY FORUM
Does a Marketing Professional 

Have to Know the Law While 
Creating an E-Shop? 

Musí poznať marketér zákony  
pri vytváraní e-shopu?

B R A N D S  W E  L O V E 



CONTACTS:

E-mail: marketing.identity@fmk.sk
Internet: http://fmk.sk/marketing-identity/

Contact persons: Ing. Zuzana Bezáková, PhD.
 Phone: 00 421 905 620 517
 Mgr. Dáša Mendelová, PhD.
 Phone: 00 421 915 120 214
Address:
University of SS. Cyril and Methodius in Trnava
Faculty of Mass Media Communication
Námestie Jozefa Herdu 2
917 01 Trnava
SLOVAKIA

LIBRARY
KNIŽNICA

MAIN HALL
HLAVNÁ SÁLA

RED SALON
ČERVENÝ SALÓNIK

HUNTING SALON
POĽOVNÍCKY SALÓN

SMALL ROUND HALL
MALÁ OKRÚHLA SÁLA

Official hashtag #midentity2016

Visit our Facebook page: Konferencie FMK

Online streaming provided by: www.aetter.sk

SCIENTIFIC COMMITTEE OF THE CONFERENCE: 

Dr. h. c. doc. Ing. Jozef Matúš, CSc.
University of SS. Cyril and Methodius in Trnava, Slovakia
prof. Diab Al-Badayneh
Police College Ministry of Interior, Doha, Qatar 
President of Ibn Khuldon Center for Research and 
Studies, Amman, Jordan
prof. Dr. Peter A. Bruck, Ph.D.
Research Studios Austria Forschungsgeselschaft mbH, 
Salzburg, Austria
prof. PhDr. Slavomír Gálik, PhD.
University of SS. Cyril and Methodius in Trnava, Slovakia
prof. dr.sc. Denis Jelačić
University of Zagreb, Croatia
prof. Ing. Alena Kusá, PhD.
University of SS. Cyril and Methodius in Trnava, Slovakia
prof. PhDr. Dušan Pavlů, CSc.
University of SS. Cyril and Methodius in Trnava, Slovakia
prof. Ing. Anna Zaušková, PhD.
University of SS. Cyril and Methodius in Trnava, Slovakia
doc. Ing. Jaroslav Bednárik, PhD.
University of SS. Cyril and Methodius in Trnava, Slovakia
doc. PhDr. Ľudmila Čábyová, PhD.
University of SS. Cyril and Methodius in Trnava, Slovakia
doc. Krzysztof Gajdka, PhD.
University of Information Technology and Manage-
ment in Rzeszow, Poland
doc. Ing. Aleš Hes, PhD.
University of Finance and Administration, Prague,  
the Czech Republic
doc. PhDr. Slavomír Magál, CSc.
University of SS. Cyril and Methodius in Trnava, Slovakia
doc. PhDr. Dana Petranová, PhD.
University of SS. Cyril and Methodius in Trnava, Slovakia
doc. PhDr. Hana Pravdová, PhD.
University of SS. Cyril and Methodius in Trnava, Slovakia
doc. Ing. Rudolf Rybanský, CSc.
University of SS. Cyril and Methodius in Trnava, Slovakia
doc. Ing. Ivana Butoracová Šindleryová, PhD.
University of SS. Cyril and Methodius in Trnava, Slovakia
doc. Mgr. Norbert Vrabec, PhD.
University of SS. Cyril and Methodius in Trnava, Slovakia
PhDr. Katarína Ďurková, PhD.
University of SS. Cyril and Methodius in Trnava, Slovakia
PhDr. Daniela Kollárová, PhD.
University of SS. Cyril and Methodius in Trnava, Slovakia
PhDr. Peter Murár, PhD.
University of SS. Cyril and Methodius in Trnava, Slovakia
Dr. Iulian Rusu
“Gheorghe Asachi” Technical University of Iaşi, Romania

ORGANISING AND PROGRAMME  
COMMITTEE MEMBERS:

Ing. Zuzana Bezáková, PhD.
Mgr. Slávka Gracová, PhD.
Mgr. Vladimíra Jurišová, PhD.
Mgr. Martin Klementis, PhD.
Mgr. Peter Krajčovič, PhD.
Mgr. Dáša Mendelová, PhD.
Ing. Renáta Miklenčičová, PhD.
Mgr. Dáša Mužíková, PhD.
PhDr. Jana Radošinská, PhD.
Mgr. Ľuboslav Blišák
Mgr. Zuzana Bučková
Mgr. Jakub Hollý
Mgr. Monika Hossová
Ing. Alena Hrušková
Mgr. Matej Martovič
Mgr. Igor Piatrov
Mgr. Lenka Rusňáková
Mgr. et Bc. Lucia Škripcová
Mgr. Zuzana Záziková



GENERAL PARTNER:

EXPERT PARTNER:

SCIENTIFIC PARTNERS:

MEDIA PARTNER:

SPONSORS:
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