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1. Key terms related to theory of mass media communication and basic concepts: communication, communicator, medium. Layers of communication (unilateral, bilateral, multilateral). Types of the media and their specifications (differences and main characteristics – interpersonal media, mass media, network media). Elements of the communication chain.

2. The  media  in  historical  perspective  and development  phases  of  human

communication (primary, secondary, tertiary, quaternary media; phases and stages of the development of human communication using definitions by
S. Ball-Rokeach, M. McLuhan).

3. The overview and timeframe associated with development of means of mass communication (press, newspapers and magazines, telegraph, telephone, radio, television, the Internet, new media).

4. Basic approaches to media research – characteristics (socio-centric and medium-centric approaches and other levels of media research). Socially scientific, cultural, normative, organizational, everyday theories – basic characteristics. Relationship between the media and society.

5. Four models of communication.

6. Mass communication – definition and conceptual specification; definition of terms – small group, crowd, public, mass (definitions of G. Gerbner and D.

McQuail), the concept of mass.

7. Basic features of mass audience – media audience; the concept of active audience, passive audience.

8. The  media  as  social  institutions;  social  integration  function  of  journalism

and the  media;  basic  functions  of  the  media  (according  to  H.  Lasswell,
Ch. Wright, D. McQuail).

9. Theories dealing with the relationship between the media and society I.: theory of mass society; Marxist media theory and critical political economy; functionalist theory of the media.

10. Theories dealing with the relationship between the media and society II.: theory of social construction; theory of technological determinism; theory of the information society.

11. Normative theories of the media and four theories of the press (the Authoritarian theory, the Libertarian theory, the Soviet Communist theory, the

Social Responsibility theory); Development Press theory and Democratic-participant Press theory.

12. The Frankfurt School – object of research; time period; representatives.

13. The Birmingham School – object of research; time period; representatives.

14. The Toronto School – object of research; time period; representatives.

15. The relationship between content and audience – characteristics of the hypodermic-needle model; “uses and gratifications” theory; Hall’s theory of

[bookmark: page2]coding and decoding (typology of the media audience and S. Hall’s Reception theory).

16. Media effects – basic concepts of the media effects (All-powerful media – the hypodermic needle / magic bullet model, Two-step flow of communication, the influence of personal social contacts and opinion leaders).

17. Typology of media effects – kinds and categories of media effects.

18. Development phases of the media effects.

19. Social responsibility of the media – fundamental principles (Four Theories of the Press, normative media theories, the Commission on Freedom of the Press). The issue of news objectivity (objectivity of the media), editorial responsibility for the content.

20. Ways  of  controlling  the  media  (self-censorship,  ethical  codes,  legislation).

Terms of regulating the press and electronic media.

21. The Slovak media system; the Dual Broadcasting System (basic characteristics of the public and commercial media); changes in the

Czechoslovak and (later) Slovak media system after 1989.

22. Media production – subjects of the media production; interpretation of the media production by J. B. Thompson (media interaction; the front stage and back stage lines of media production). Definition of the media system

(according to D. McQuail, I. Reifová, D. Hallin and P. Mancini, A. Remišová).

23. Horizontal and vertical concentration of the media; media globalization. Transnationalization of the media. Media corporations.
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24. The notion of style and its types. Classification of styles. Trichotomic and dichotomic classification of journalistic genres. Vocabulary, syntax and composition of different genre groups. 

25. Text structure, text constructing and text categories (cohesion, coherence, intertextuality, information value, anthropocentricity, evaluation, modality, emotivity). Ways of construction of the text: chronological, logical, and dynamic (emphatic) ones. Text strong positions (the title, the headline, epigraph). 
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