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1. Media worker in terms of media psychology. Image of a media worker: the types of image. Big Five Personality Traits.

2. Psychological characteristics of audience. Audience typology. Audience behaviour. Relationship between the media audience, media and media content.

3. The process of media perception. Attention in perception, understanding media contents. Perception of the press, radio, television, online media.

4. Selection of media information. Agenda setting, gatekeeping. Stages of gatekeeping, factors influencing a gatekeeper.

5. Presentation of media information. Parts of speech and their use in the media content. Language accuracy.

6. Evaluation of media information. News values.

7. Stereotypes in the media. Gender stereotypes; presenting men and women. The beauty myth.

8. Stereotypes used when presenting social groups, minorities, people with physical disabilities, mentally disabled people.

9. Effects and effectiveness of the media on the mental state of recipients. Types of media effects. Media priming.

10. Prosocial effects of the media. Prosocial behaviour. Prosocial TV programs.

11. Negative effects of the media. Effects of media violence. Negative effects of the media on children and adolescents.

12. Manipulative techniques in the mass media.

13. Parasocial interaction, cyber-relationship. Fans and celebrities. Model of “fandom”.

14. Media performances of individuals (the public): reality shows, TV magazines, morning broadcast, TV shows, entertainment programs and game shows / competition TV programs.

15. Social communication. Models, forms and functions of social communication.

16. Social category. Social group and its structure. Characteristics of professional roles in the mass media.

17. Intercultural communication competence. Socio-cultural contexts of human communication of “high” and “low” contact. Socio-cultural contexts of information-oriented and socially-oriented society.

18. Globalization and glocalization of media communication. Socio-cultural contexts of online and “face-to-face” communication.

19. Mass society. Mass culture.

20. Media culture.
21. 
21. [bookmark: page2]Newspaper style in periodical press (newspaper and magazine writing). Lexis, syntax, and composition of news genres. Genres of newspaper style proper. Press reports: short report (reading notice, flash, single column); extended report (continuous, extending, commenting report); official report (communication, communiqué); dialogized report (news interview); articles purely informational in character; advertisements and announcements.

22. Different types of functional-semantic types of the speech. Typology of the narration, description and reasoning in journalism.

23. Publicistic style. Radio commentary. Oratory (i.e. speeches and orations). Essay (moral, philosophical, and literary). Articles (political, social, and economic) in newspapers, journals and magazines. Book reviews.
 
24. Media system today. Anglo-American and European news style. Digital mass media. Hard news. Soft news. Information theory and journalism. On-line journalism. Journalistic genres on the Internet.

25. Journalism of rational type (analytical journalism) in periodical press and its properties. News genres, focusing on providing objective information (news story, interview), analytical genres, allowing subjective opinion (analysis, brief news item, commentary, editorial, investigative reportage, journalistic research, leading articles, review), and belletristic genres (report, essay). 

26. Journalism of emotional type (literary journalism) in periodical press and its properties. Its varieties: reportage, feuilleton, essay, column.

27. Characteristics of radio communication: radio genres, their typology and subdivision: a) classical radio news casting genres – short news item, news casting interview; b) specific radio news items – reportage news item, telephone news item, informational performance before a microphone; c) other radio genres – commentary, review, interview, radio discussion, talk show, radio narration. 
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28. Characteristics of television journalistic communication: TV genres, their typology, and subdivision. Types of programmes: news, publicistic, publicistic-documentary, educational, scientific-popular ones; dramatic, entertaining, musical, music-dramatic ones.
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